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About Warbranch Press


²  Small, Family Publisher based in Clemson, SC 
 

²  Family… 
o  Kate Salley Palmer 
o  Jim Palmer 
o  James Palmer 
o  Salley Palmer Ouellette 

 

²  Story Picture Books & SC History Picture Books 



Our Retailers and Distributors


²  Retailers (examples): 
o  Preservation Society, State House Gift Shop, Mast General 

Store, Upcountry History Museum, Palmetto Moon, Hub 
City Bookstore, The Edisto Bookstore, Fiction Addiction…  
and many others! 

²  Our Distributors… 
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The Kickstarter Story


²  Salley:  Looking for some new projects 
²  Kate:  has some great poems 
²  Christmas season coming up 

²  I HAVE AN IDEA!! 
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Crowdfunding Basics


²  Four Types of Crowdfunding: 
o  Donation-based 
o  Lending-based 
o  Equity-based 
o  Project/Reward-based 

² Kickstarter is Project/Reward-based 
o  “Relational Mediators that act as intermediaries 

between supply and demand replacing 
traditional intermediaries such as record 
companies, publishers, and venture capitalists.” 
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Webpage	  
	  Screenshots	  
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Other Notable Crowdfunding Sites


 
1.  Indiegogo.com (project-based) 
2.  Rockethub.com (project-based) 
3.  Gofundme.com (personal fundraising) 
4.  Razoo.com (for causes rather than projects) 

What You Need to Know: 
•  What are the fees and how are they assessed? 
•  What’s the set-up process? 
•  What if I don’t get fully funded? 
•  What happens if something goes wrong with my 

funded project? 
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What We Learned:

 

1.  Be realistic with your goal.   
2.  VIDEO, VIDEO, VIDEO – not fancy, just real 
•  80% more likely to be funded with a 

video. 
3.  Email Marketing & Social Media Integration. 
4.  Explain the payment process to potential 

donors. (Amazon | PayPal | Others) 
5.  Keep in touch with your donors! 

 



©	  2014	  Warbranch	  Press,	  Inc.	  

What We Learned:


 
6.  Have some nice rewards – don’t expect for 

your project to be a “favorite.” 
7.  The project should look finished or almost 

finished prior to raising the funds – people 
want to be sure they’re going to get their 
rewards! 

8.  Back a project to experience the process for 
yourself.   
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Thanks & Questions!


 


